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92% of people trust
recommendations from other
people (even if they don't
kKnow them) over brands.
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Influencer marketing delivers ‘, /)
11x higher ROl than other S
& Internet marketing.

Influencer marketing is the next big thing
and everyone is talking about it
‘84 % of advertisers will engage in  “Nearly 50% of US marketers said  ‘Social Media Advertising is growing “71% percent of consumers are
influencer marketing in 20177 they will increase their influencer at 20 percent a yearand by 2019 more likely to make a purchase
marketing budgets in 2017 will be worth S50.2 billion.” based on a social media
- Forbes - reference.”
- eMarketer - - CNBC -
- eMarketer -
THE
Busnese? TIME nurrincron @ Inc. CNN Enteprenenr AdAge Forbes [ohrss




Who we are

We are a team of 60+ passionate
technologists, content creators,
creatives, social-engineers, and

talent developers working to
change the way the world
communicates.

@ Locations \ I Vision

4 Continents

- Los Angeles - S Offices

- San Francisco pa | 15 _anguages

. Chicago : 7 60+ People

. New York 1,500+ Premium Clients
. Milan 200,000+ Influencers

. London ‘ ' 150M Daily Interactions
- Hong Kong (Launching Summer 2017) : Infinite Possibilities

- Dubai (Launching Summer 2017)

San .
Francisco Ghigao®
mong Dulbai

Kong

London

Cpeninfluence



Trusted partners
in every industry b EE #M Y\ @i pepsi UsER

We take brand equity seriously.
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by Ashley Austin
for SKYY
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Our Unigue Approach to
Influencer Marketing

When you work with us you get everything you need, nothing you don't.

All the Insights, technology, products, and services to optimize your influencer initiatives.

Made for
@00 H00OS
CREATIVE STRATEGY
Ny
| | ”
- | I
Content Guidelines  Platform Strategy Production Editing
TECHNOLOGQGY
I G|
Account Management Iris Campaign Audience Analytics
Amazon Al Management
SERVICE
Influencer Search Compliance Quality Assurance Talent Relations

ffa’? by Alex Centomo

\ for Levi's
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Creative Strategy

4 W S

Content genius

Our in-house Creative Strategy
team partners with clients to
develop award-winning creative
strategies.

Creative Suite

Social Strategy

Content Storyboarding
Social Engineering
Content Creation
Event Production
Video Editing

Photo Editing

And yes.. Drone Shots
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EASTER
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Creative Strategy

4 W S

Content genius

>0 PE/L/IL/E/ JR N_[@®

San Pellegrino gave us one word...
here's what they got back

The creative brief was one word: “Color’.

Cpeninfluence



Talent Relations

e

Because influencers are people too

We work with the full spectrum of
talent from Micro-Influencers to Social
Celebrities. We are talent agnostic, so
we always choose the best talent for
each campaign.

Preferred Pricing with Talent agencies
Legal Negotiation & Contracting
Influencer Coordination

Ratings, Notes, & Insights
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Social
Celebrities

Ideal for:
Brand ambassadorship

ooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooo

Influencer Reach
O

Content Quality
Content Quantity
Engagement Rate

CPM

Low

w
-

by Caroline Einhoff
y_for PUMA
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Ideal for:
Maximizing reach & engagement

ooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooo

Influencer Reach

Low High

Content Quality

Low High

Content Quantity

Low High

Engagement Rate

Low High

CPM

Low High

—
Best Value

¥’
‘/

Micro
Influencers

Ideal for:
Volume of activations

ooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooo

Influencer Reach

Low High

Content Quality

Low High

Content Quantity

Low High
Engagement Rate

Low High

CPM

Low High




Influencer Search

8@ -ngage with the ideal influencers for each campaign!

The ultimate in influencer Openinfluence
search & analytics

by Relevant Engagement | that post with their and use

200k+ g
Issaquah, WA

Female

Searchable Influencers @flocidagy18

(92 %203

Keywords:

#organicmom (%4.3)

OM+

Searchable Tags

70M+

Discoverable Content Pieces

Cpeninfluence



Audience Analytics

Reach the right audience

Influencer Data

- Social Profiles

Engagement Analysis at the Context Level

Labels, Hashtags, Mentions & Locations

Ratings & Notes

Audience Data

- Gender

- Age
Location
Income
Ethnicity
Education

INnterests

Cpeninfluence

Cpeninfluence
Gender

o
73% iw 27%
C T . -

Income

<825k
$25k - S50k
§50k - $75k
§75k - $100k
$100k - $150k
$150k - $200k
>$200k

No more blind investments

Age Groups
35%

24%

1218 1925 26-32 33-39

Ethnicity

African
Asian
Caucasion
Hispanic

Indian

Audience Interests Cooking ‘ Travel

Top Locations

45%

22%
20% ...
10% 39
B =

USA AUS GBR ITA CAN

Education

< High School R
High School N
Some College INEG_——
College Grad EEG—_
Advanced Il

I Wine & Spririts Organic Food




Name: Noel Alva
Residence: Los Angeles,CA
Location: Page, AZ

Age: 26

Introducing Iris Labels

- People (99.2%)

. Couple (99%) Gender: Female
«Hat (89%) —
In Partnership with - Cowboy Hat (87.3%) .} N Audience

Amazon Artificial Intelligence -Male (92%)
-Female (91%)

Male [ o |

. : o
Iris scans each piece of influencer content "HENIMECS5%) | Female i—— |

and audience interaction making it
possible to scale insights previously only

-Bottle (92%)
- Landscape (383%) Age:

.Rock (78%) 13417 ==
.Desert (74.6%) 1 8 S —

possible through human intelligence.

|

|

-Blanket (81.1%) )5z, — |

A.l. Capabilities - Tartan (97.3%) 2 ) — '

| | - Tequilla (51.4%) 4 XU — |

> Facial Recognition - Jewelry (85,7%) 4 65 L - |

- Machine Learning » NeCkLaCG (85 . 7%) Q

- Sweater (87.4%) & Locations:

> Predictive Modeling ;
United States (67%)

Canada (22%)

United Kingdom: (/%)
Ttaly (2%)

Other (2%)

> Look-alike Modeling

> Influencer Profiling

Avg. HHI: >$150,00@ USD

Education:
Under High School (8%)
High School Degree (15%)
College/Associate Degree (56%)
by Noel Alva Bachelors Degree (21%)

Cpeninfluence « % " for Casamigos




Campaign
Management S —

GAP - Denim
N \
Tk

Status: Active
VAT 29
S AR Manage Influencers Manage Content Post Calendar Campaign Report

Confirmed Influencers (14)

Never be in the dark again

Melanee Shale NfRyY
Los Angeles, CA
Female
Campaign Management is our suite of gnomes
workflow and management tools,
providing our clients with real-time @ Confirmed
transparency, control, and insight into
their campaigns. SimplyCyn
New York City, NY
:is;?ﬁl:iynf“lﬁfa& ©32 %219
Now you can... ® Confirmed
Rank & Approve Influencers
Tandya NfRYEQ
Comment & Approve Content Female

@simplytandya

Track your Activation Calendar 2625 1508 115 %307

Measure Results Against Goal

Manage Influencers Manage Content Post Calendar Campaign Report

£ M T et ™
LT — Past Aeach Totat eteracicen

Whuencer: Posts e fleac Sp— Engugement e
n EEITTEEE EECTTTIEE T N —

March 2017
N\,

e '//
19 2 21 2 23 24 25 —

26 27 28 29 30 3
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Quality Assurance

pr——————

N4
—I Select Edit Publish

Every pixel matters

In the social economy, content is the
commodity that people consume.

We make sure it's done right every-time.

0, 9 ® ® ©

Influencer content Our team reviews We adjust, edit and Client receives Influencer receives
creation is 2-4 pieces of select the most selected content for approved content
Mmanaged by us. influencer content. suitable content. approval. to publish

Cpeninfluence



Account
Coordinated Scheduling
Management

i

Applying knowledge and expertise to
every campaign

Content
Approval

Our experienced account management
team obsesses over every detail.

You will be backed by a seasoned team
of campaign managers, creatives, data
analysts, talent relations, and legal
consultants.

Full Analytic Reports

Legal/FTC Compliance

Cpeninfluence



Compliance

V c—
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Open Influence is on your side

We make sure you are covered.
Our legal team is at the forefront of the
talent industry. For each campaign, we

Mmake sure the necessary compliances
are met & insurances are in place.

Legal & Regulatory Compliances

- Disclosure Requirements

- LDA Compliant

- Influencer Background Checks
- Auto & Related Insurances

- E&O Insurances

- Full Indemnification

Cpeninfluence
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" £) Irene's Closet
A 7 giugno alle ore 18:08 - €

Sul mio canale Youtube & appena uscito il mio VIDEO LOOKBOOK in cui ho
indossato diversi outfits dallo stile romantico ambientati in paesagaqi

d'eccezione! Uno dei video piu belli che abbiamo mai girato ed in assoluto
il mio preferito @ @ Lasciatevi ispirare... Quale vi & piaciuto di piu? Buona
visione!! r¢

#Blumarine40 Blumarinie #adv

Ecco il link per guardare il VIDEO COMPLETO --->
https://youtu.be/f1XvrAloZYM



Don't just take
our word for it.

Hear why our clients keep
coming back.

It's time to enjoy executing
influencer campaigns!

Cpeninfluence

Leslie Fines

"Open Influence takes the heavy
lifting out of influencer marketing.
From campaign kick off to final
reporting, they were aligned with our
goals and diligent in ensuring that
each piece of the program was
executed flawlessly.”

.ow = o _
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Madeline Degenova

"I absolutely love working with
Open Influence on any and all
influencer campaigns. The team
works hard to ensure that each
campaign is truly customized, taking
time to really understand the
advertiser’'s goals and targets, and
finding influencers that are best
suited for each one. They are
extremely diligent and responsive.”

Krystal Dulaney

“Working with Open Influence has
been such a positive experience for
us. They are prompt and efficient
and the entire process has run
smoothly since Day 1. Thank you for
being such a great partner!”

» BLPTP AT

William Chan

"Initiative first partnered with Open Influence
for a year end holiday campaign. Our clientis
a government entity and they are held to very YA
strict brand safety guidelines, making ot
influencer marketing a ¢
challenging proposition. Open Influence S
quickly identified the right set of e
influencers. Great ideas came our way and
together, with very little back and forth, we
were able to finalize our content. The content
looked amazing and was 100% on brand,
eliminating the need for rework. Best of all, the
engagement we saw on this campaign
completely exceeded our expectations. Open
Influence's white glove service is top

notch! We immediately signed-on for a
second campaign a testament to Open
Influence’s expertise in the influencer space
and previous track record.”

......



Deliverables

We guarantee all the KPIs and
track against goal

Track against Goal & Guaranteed Deliverables
- Number of Influencers

Numlber of Posts

Influencer Reach

Post Reach

Total Interactions

Engagement Rate
Track Performance by Platform

Track Activation Elements

Cpeninfluence

Display: Lslil (al |

327.697

Post Reach

2.28%

Engagement Rate

1.468

Total Interactions

Campaign Snapshot
3 .
Influencers Inﬂ?ic?rigch
_ 3Mnimum | R
100%
16 Results Found Sorthy:f2 @ © O % Order & 4

Show: All @

f

Posted: Jun 17, 2017

Cette année, @barillaitalia féte ses 140 ans de pasta. Plus de 70 formats existent aujourd'hui.
Quels sont vos préférés ? & #openBarilla#Barilla#likehomemade#barilla140#pasta#sponsored

& 15.806 C)104 (D12 %073

Julie Zwingelst...
@juliezwing

Posted: Jun 9, 2017

Had a wonderful time in Parma, with an amazing girls band % we had so much fun discovering

Barilla's homemade pastas & sauces. Here into the wheat field which is used to produce pastas
= // Jai passé deux jours géniaux en compagnie d'un super groupe de blogueuses ! On sest

beaucoup amusées en découvrant comment étaient réalisées les pates et sauce de Barilla. Ici

’ dans un champ de blé qui est lune des matiéres premiéres utilisées pour leurs pates!..........
- T #yum #yummy #barilla140 #likehomemade #openbarilla #wheat #field #natural
5 “’ ¥ ) » #organic #sponsored #food #foodie #foodpic #farm #discover #discoveritaly #igersitaly
AR #igersparma

g RS S

Posted: Jun 15, 2017

Pas d'idée pour ce soir ? Ici c'est spaghettis au pesto @barillaitalia. Une valeur sure que l'on twi-
ste avec des palourdes et des coques, un peu de pecorino et tout plein de basilic. Et chez vous,
on les aime comment les pates ? — #Barilla #foodphotography #foodstyling #pasta #basil
#pesto #StudioBasilic #barilla140 #likehomemade #sponsored

@ 36.243 C)931 (D34 %266

Sandrine Saadi
@fraiseetbasilic

(©) Posted: Jun 9, 2017

Cheesy moment a Rubbiano, prés de Parme, sur le principal site de production des Sauces
Barilla. Une cuisine géante ol sont mélangés tous les ingrédients selon les recettes maison
#likehomemade#sauces#barilla#openbarilla#substainbility#sponsorisé




Marco Marranini o . SRR
COO - Europe " ‘f
AR R : ‘

marco@instabrand.com A .
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Thank you

for your consideration

o
-

Marta De Leonardis
Sales Coordinator ltaly
Mmarta@instabrand.com

Meet your

team

Stefano Ghigino

Account Coordinator
stefano@instabrand.com

— . by Sam Elkins
i - for Honda
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